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Banking Marketing (2109340)
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The purpose of this course is to highlight the
basics and methods related to banking marketing
as a special case of service marketing and
exploring the major aspects of banking service
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marketing that distinguish this subject from
other product marketing. This course also aims
at studying service marketing mix and
behavioral aspects in banking service purchasing
decisions, exploring the nature of environment
in which banks provide services, and designing
pricing, distribution and promotion strategies for
banking services.(Prerequisite: principles of
marketing, 2109101).
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